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Drill, Baby, Drill – Reading Weather Reports!
by VINCENT T. PICA, II
COMMODORE, FIRST DISTRICT, SOUTHERN REGION (D1SR)
UNITED STATES COAST GUARD AUXILIARY
OK, how many “hurry-canes” can we get
(60mph winds and driving rain that last 20 gutwrenching minutes) before we start paying better
attention to the weather? And if you had drilled
down a little, maybe there was more information
that you could have used to your benefit – and an
appreciation of the forecaster.
Weather on the Web
Clearly, the world is awash in web sites that can
tell you the weather. Here is just a partial list:

So…
If all the services get their basic data from
NOAA, why don’t you just go there and get the
info? An example of what you can get directly from
NOAA would be:

www.weather.com
www.accuweather.com
www.weatherbug.com
www.wunderground.com
http://forecast.weather.gov

This probably looks amazingly similar to any of
the weather reports you see in the paper or on your
internet provider. So, maybe we all just should go
to NOAA. It is free too!
But the real answer, going back to the intro of
this column, is you want to be able to drill down
and not every weather service gives you that ability.
Drill, Baby, Drill!
On any given day, you can get a weather report
what tells you that the chance of rain is 80%, such as
March 19, 2009 did. So, if you are planning to do
anything outside,
you might cancel
or move it to
another
venue.
But the 80% covers
the whole day, i.e..,
there is an 80%
chance that it will
rain
sometime
today… When?
Here is what you
can
find
at
www.weather.com,
as an example:

The Weather Channel
AccuWeather
The Weather Bug
Weather Underground
NOAA

and the information providers all have a weather channel – AOL, Yahoo, etc. Each portrays pretty
much the same information that you can get by
opening the newspaper over a cup of coffee at the
kitchen table. And you may be surprised to know
that they all likely get their weather data from the
same source – the US’s NOAA – the National
Oceanic & Atmospheric Administration. NOAA
(www.noaa.gov) is part of the Commerce
Department, which says a lot about what government thinks effects business the most! If NOAA’s
website has any fault at all, it is how much information you can get from it! But, as NOAA says,
“NOAA’s weather programs touch the lives of
every American. Every day, decisions are made
based on NOAA weather information – from the
mundane "should I pack an umbrella today?” to the
most critical and potentially life-saving. So, “more”
is putting safety first. And that is where safety
must be.

College
Guide

But there are two
‘buttons’ of interest.
Upper left corner it says
“Details” and along the
bottom it says “HourBy-Hour.” Hmm… If
we try Details, we get:
Better but what I
really want to know is
when the rain is likely to arrive and this still looks
like all day! What happens if I drill down on hourby-hour?

Bingo! If you look at the chances of precipitation
(just above the graph of temperatures), you’ll see
that the chances of rain before 2pm of about 1 in 3
or less! Even by 3pm, it is even money that no rain
has fallen!
Drill, Baby, Drill – and how about we get some
fishing in this morning!!!
BTW, if you are interested in being part of USCG
Forces, email me at JoinUSCGAux@aol.com or go
direct to the D1SR Human Resources department,
who are in charge of new members matters, at DSOHR and we will help you “get in this thing…”

Join The South Shore Press newspaper in helping some of
Brookhaven’s thousands of high school graduates pick the right
college or university.
The South Shore Press will be publishing a complete color
College Guide on February 27 to help students with one of the most
important decisions of their lives. The College Guide will include
stories about college life, living on and off campus and getting the
most out of your financial aid. We will also include space for
colleges and universities to advertise.
The South Shore Press is pleased to be able to provide you with
the following advertising opportunities:
_____ Full Page (10w x 14h) Color Ad:

$699

_____ Half Page (10w x 6.92h) Color Ad:

$499

All ads must be camera ready and should be emailed to
The South Shore Press at sspress2000@aol.com
All story information, ad copy and ad placement
information must be received by February 22, 2013.

For additional information, please call

631-878-7800.

